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Latest Developments and Updates
•	 Schedule	one-off	marketing	campaigns	
to	run	on	specific	dates.

•	 Lawmatics	tables	remember	the	page	
where	you	left	off	and	your	last	sorting	
preference.

•	 Customize	booking	forms	using	calendar	
selections	and	unlimited	form	fields.

• Support	for	two-factor	authentication	(2FA).

Taking Care of Business
Law	firms	provide	customized	legal	
services	—	not	consumer	products	—	and	
there	can	be	challenges	to	ramping	up	new	
business	and	onboarding	new	clients.	That	
is,	however,	what	firms	require	to	survive	
in	the	competitive	legal	marketplace.	Firms	

need	to	get	with	the	program	—	or	get	a	
program	like	Lawmatics	to	be	well	prepared.

Lawmatics	offers	legal	intake,	marketing	
automation,	and	customer	relationship	
management	(CRM)	software	to	solo	
practitioners	and	small	to	midsize	law	firms	
with	5	to	100	attorneys.	Lawmatics	stores	
critical	information	about	leads	and	clients,	
including	contact	information	and	
communication	history.	It	also	offers	you	
the	ability	to	add	custom	forms	to	your	
website	to	gather	data	from	leads	and	even	
allow	them	to	book	a	consultation	with	you.	

Customized Client Intake  
and Workflow Automation
Legal	work	begins	with	intake	forms,	and	
additional	documents	used	to	generate	
new	business	can	add	to	the	complexity.	
Lawmatics client intake	provides	a	
powerful	user	interface	(UI)	that	lets	you	
drag	and	drop	data	fields	onto	forms	to	

Get	Efficient	in	Generating	New	and	
Recurring	Legal	Business	with	Lawmatics

Lawmatics enables 
you to automate 

your entire intake process 
as well as any other 
repetitive process or tasks 
that might be part of your 
firm’s flow. You can create 
automated workflows to 
move potential clients 
through every stage of the 
client journey.”

Figure 1: The	automation	engine	is	an	intuitive,	visual	interface	that	allows	users	to	create	
customized	workflows	by	simply	connecting	the	system	actions	you	want	to	automate,	
such	as	email,	SMS,	an	appointment	request,	or	sending	a	document.	No	coding	needed.

https://hubs.la/H0SWWGL0
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quickly	create	web-based	intake	forms,	
including	embedded	calendars	and	
booking	links	that	can	use	Zoom	locations.	
Lawmatics	can	work	with	any	calendaring	
system,	such	as	Google	Calendar	and	
Microsoft	Outlook	and	Exchange.

Place	fields	for	names,	emails,	phone	
numbers,	and	more	onto	forms	and	give	
each	field	a	label,	which	in	some	cases	
could	be	a	question	prompt.	Paginate	the	
forms	and	add	blocks	of	conditional	
information	that	appear	only	when	
gathering	more	data	on	a	case	type.	Save	
and	preview	the	forms,	then	share	them	
with	potential	clients	on	your	website	or	
blog	using	a	snippet	of	code	supplied	by	
Lawmatics.	When	leads	fill	out	and	submit	
the	information,	Lawmatics	stores	the	data	
in	its	CRM	platform	to	reuse	on	demand,	
automatically	send	emails	and	SMS text 
messages	to	clients,	and	route	forms	to	
their	respective	workflow.	

Lawmatics	enables	you	to	automate	your	
entire	intake	process	as	well	as	any	other	
repetitive	process	or	tasks	that	might	be	
part	of	your	firm’s	flow.	You	can	create	
automated	workflows	to	move	potential	
clients	through	every	stage	of	the	client	
journey.	Think	of	it	as	a	blueprint	of	actions	
that	eliminate	time-consuming	tasks	like	
preparing	emails,	sending	messages,	and	
manually	scheduling	events.	See Figure 1 
on the previous page.

Document and Marketing Automation
New	business	intake	forms	and	other	
associated	documentation	are	intended	
to	streamline	the	process	of	getting	law	
firm	retainer	agreements	back	to	clients	
for	signature.	With	Lawmatics,	you	can	
build	documents	and	agreements	in	an	
online	editor	with	fields	or	blocks	of	
conditional	text	based	on	data	stored	on	
the	CRM	platform.

Conditional	fields	and	data	blocks	can	
correspond	to	personalized	data	and	
case	types,	such	as	criminal,	personal	
injury,	and	family	law.	Lawmatics’	online	
editor	makes	it	easy	to	build	agreements	
and	even	invoices	and	send	them	out	to	
clients	automatically.	For	example,	when	
a	client	returns	a	fee	agreement,	the	
platform	can	send	them	an	invoice	to	
collect	a	retainer	and	receive	payment	
via	integration	with	LawPay.

Upload	a	DOCX	or	PDF	form	to	Lawmatics,	
and,	with	the	online	editor,	drag	and	drop	
data	fields	onto	the	document.	Merge	the	
fields	with	CRM	data	and	send	the	
agreement	out	via	email	for	e-signature	
within	the	Lawmatics	platform.

Like	other	documents,	you	can	use	fields	
in	emails	and	merge	field	data,	even	a	
scheduled	event	and	day	of	the	week,	to	
send	messages	and	newsletters.

First-party 
integrations with 

Lawmatics include Clio, 
Filevine, Practice Panther, 
Rocket Matter, Smokeball, 
CallRail, RingCentral, and 
Wealth Counsel.”

Figure 2: Pipeline	view	gives	you	a	visual	of	where	all	matters	stand	at	any	given	time.	You	
can	customize	the	pipeline	stages	to	meet	your	firm’s	unique	needs	and	processes.	You	
can	also	have	multiple	pipelines	to	organize	your	leads	according	to	their	status,	such	as	
intake,	hired,	or	by	practice	area	or	case	type.

https://hubs.la/H0SWX9j0
https://hubs.la/H0SWX9j0
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Campaigns & Newsletters
Lawmatics marketing automation	makes	
it	easy	to	send	one-time	or	recurring	
marketing	campaign	messages	and	
newsletters	in	email	blasts.	For	example,	
extend	the	reach	of	your	blog	by	setting	
up	an	RSS	feed	of	your	most	recent	posts	
and	regularly	send	them	to	select	clients	
via	email.	Craft	newsletters	by	practice	
area	and	send	them	to	existing	and	
former	clients.

Use	elastic	search	results	to	build	client	
lists	and	send	newsletters	via	email,	or	
tailored	messages	on	their	birthday	or	
other	notable	dates.	Select	birthday	as	the	
date	field	to	use	as	part	of	a	campaign,	and	
then	the	client	will	receive	a	message	on	
their	birthday	—	sweet!

Lawmatics	provides	detailed	information	
and	reports	on	campaign	analytics.	You	
can	see	the	details	of	every	person	you	
sent	a	newsletter	to	and	check	whether	it	
was	received	or	bounced	back,	how	many	
times	recipients	opened	it,	and	which	links	
they	clicked.	You	can	even	take	automated	
actions	based	on	the	clicks.

Legal CRM
Lawmatics	CRM	is	an	attorney-client 
relationship management platform.	The	
platform	drives	efficiencies	using	
automation	to	onboard	leads,	increase	
client	engagement,	and	gain	new	and	

recurring	business.	Everyone	in	the	firm	
can	view	the	status	of	leads	and	clients	by	
stage	and	manage	client	activity	and	
communications.	An	intake	pipeline	view	
of	the	CRM	platform	shows	staff	where	all	
your	leads	are	and	the	stage	they	are	in	
relative	to	signing	a	retainer.	See Figure 2 
on the previous page.

The	CRM	platform	leverages	machine	
learning	and	analytics	to	report	estimated	
values	on	potential	cases	and	conversion	
rates	in	the	pipeline	based	on	the	firm’s	
revenue	numbers.	Other	reports	include	
return	on	investment	for	marketing	
campaigns;	lead	volume	over	time;	event	
statistics;	costs	per	lead	and	client;	and	
referral	data,	such	as	who	refers	cases	and	
their	average	value.	See Figure 3.

The	CRM	platform	is	a	complete	task	
management	platform	that	can	perform	
automated	actions	based	on	triggers,	such	
as	a	lead’s	status	or	activity.	If	a	lead	opens	
an	email	or	signs	a	document,	the	CRM	
platform	can	take	a	preprogrammed	
action	to	send	follow-up	personalized	
emails	with	prefilled	forms	immediately	or	
with	a	timed	delay.	Automate	actions	for	
other	triggers,	such	as	when	clients	send	
or	sign	a	document,	book	an	appointment,	
or	send	a	text	message.

Firms	receive	a	local	number	that	enables	
use	of	two-way	text	messaging	on	the	

Figure 3: The	analytics	dashboard	is	hardwired	to	give	you	the	data	you	need	in	an	easily	
digestible	and	appealing	visual	format.	Big	picture	stats	and	KPIs	such	as	how	many	leads	
came	into	the	firm,	conversion	rates,	forecasting,	business	development	goals,	source	
tracking,	and	cost/client	can	all	be	tracked	in	one	central	dashboard.

You can 
customize 

Lawmatics to be whatever 
you need it to be for your 
law firm, and you’ll save 
tons of money. The longer 
you wait, the more money 
you’re losing out on.”
Conti Moore Smith
Conti	Moore	Law,	PLLC

https://hubs.la/H0SWXtC0
https://hubs.la/H0SWXs60
https://hubs.la/H0SWXs60
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party	integrations	with	Lawmatics	include	
Clio,	Filevine,	Practice	Panther,	Rocket	
Matter,	Smokeball,	CallRail,	RingCentral,	
and	Wealth	Counsel.	Lawmatics	supports	
an	open	RESTful	application	programming	
interface	(API)	for	custom	integrations	at	
no	extra	cost.

Lawmatics pricing	for	"Client	Intake"	
features	starts	at	$99	per	month	for	
everything	you	need	to	convert	leads	to	
clients.	The	base	price	includes	one	user	
(add	$49	per	month	per	additional	user)	
and	10,000	contacts.	"Client	Intake	and	
Marketing"	features	cost	$129	for	one	
user	(add	$59	per	month	per	additional	
user)	and	15,000	contacts.	Yearly	pricing	
takes	15%	off	the	monthly	rates.	There	is	
a	one-time	setup	charge	of	$399.

Who is Lawmatics?
Based	in	San	Diego,	California,	with	
operations	throughout	the	US,	Lawmatics	
offers	solo	practitioners	and	small	to	
midsize	law	firms	(5	to	100	attorneys)	
intake	and	marketing	automation	software.	
Matt	Spiegel,	Founder	and	CEO,	leads	the	
company	after	gaining	much	experience	in	

CRM	platform.	Texts	and	any	attached	
files	and	images	go	into	the	case	or	client	
file.	When	the	firm	receives	specific	files,	
automatic	replies	can	be	issued	to	clients	
along	with	notification	to	responsible	
attorneys	and	staff.	

Lawmatics	can	send	all	the	information	
and	files	to	your	practice	management	
software	when	leads	convert	to	clients.	The	
CRM	platform	can	map	all	necessary	fields	
to	transfer	field	data,	communication,	and	
files.	Lawmatics	integrations	offer	endless	
possibilities	to	manage	data.

Integrate	all	the	firm’s	marketing	sources	
with	the	legal	CRM	platform.	It	provides	
code	snippets	to	track	where	leads	came	
from	and	matches	the	source	down	to	the	
campaign	and	messaging	in	Lawmatics.	
The	platform	includes	support	for	Urchin	
Tracking	Module	(UTM)	parameters	to	
generate	Google	Analytics	data	for	digital	
campaigns.

Technology Platform & Pricing
Lawmatics	runs	on	Amazon	Web	Services	
(AWS)	in	a	multi-tenancy	architecture.	First-

founding	and	leading	MyCase	in	the	same	
market	segment.	Lawmatics	raised	a	total	
of	$2.5	million	in	seed	funding	in	2020,	
employs	19	people,	and	is	in	growth	mode.

Why Buy Lawmatics?
•	 Lawmatics	is	for	any	law	firm	that	wants	
more	leads	and	is	serious	about	growing	
its	business.

•	 Automation	drives	the	lead	generation	
and	marketing	platform.

•	 The	platform	integrates	with	numerous	
marketing	sources	and	legal	apps	to	
drive	efficiency	and	reduce	costs.

•	 Reports	analyze	costs	for	leads	and	
clients	and	provide	key	performance	
indicators	(KPIs)	to	analyze	and	measure	
against	as	the	firm	grows.

Try Lawmatics Today!
Sign up for a demonstration	to	learn	
how	Lawmatics	can	help	your	law	firm	
grow	its	business.

n

https://hubs.la/H0SWXwH0
https://hubs.la/H0SWXyM0
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Thank you for reading, 
let’s keep in touch!
We	appreciate	the	time	you	spent	researching	solutions	for	your	law	firm.	New	
products,	feature	updates,	and	announcements	happen	throughout	the	year.	So,	
to	help	you	stay	informed	we	have	expanded	Legal	Tech	Publishing’s	Buyer’s	
Guide	Series	to	include	an	eBook	for	nearly	every	product	category.	Subscribe	to	
receive	notifications	when	a	new	guide	is	released.	Follow	us	on	the	channels	
below	for	updates	and	special	virtual	events.

Subscribe	to	our	Vimeo	Channel

Follow	us	on	Twitter

Like	us	on	Facebook

Follow	us	on	LinkedIn

https://vimeo.com/legaltechpub
https://twitter.com/legaltechpub
https://www.facebook.com/LegalTechPublishing/
https://www.linkedin.com/company/legaltechpublishing/
https://www.facebook.com/LegalTechPublishing/
https://www.linkedin.com/company/legaltechpublishing/
https://twitter.com/legaltechpub
https://vimeo.com/legaltechpub
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This	buyer’s	guide	is	supported	by	vendor	sponsorships.	The	products	and	services	selected	for	the	guide	are	done	at	the	author’s	
discretion.	Reviews	are	also	written	to	reflect	the	opinion	of	the	author.	Each	product	or	service	must	first	be	selected	for	the	guide,	then	
invited	 for	 inclusion	 before	 sponsorship	 is	 requested.	 Additionally,	 emerging	 technologies	 who	 do	 not	 have	 funding	 to	 pay	 for	
sponsorship	are	included	based	on	the	level	of	value	they	offer	to	law	firms.	All	sponsorship	proceeds	go	towards	the	costs	associated	
with	the	production	and	distribution	of	the	guide.
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