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Company Name Brand
Lawmatics

Product Name Brand
Lawmatics

Latest Developments and Updates
• New time and billing and conflict 

checking modules; new client 
communication portal.

• $10M in Series A funding, led by Ankona 
Capital along with Eniac Ventures, Revel 
Ventures, Interplay Ventures, The Legal 
Tech Fund, Bridge Investments, and 
Forefront Venture Partners.

• New payment plans and invoice 
automation.

• Added features in custom-built 
documents, including reCAPTCHA for 
embedded forms.

• Zapier trigger for appointment creation.

Relationships are Vital to Success
Client relationships are the lifeblood of 
any law firm. It is crucial to control and log 
every aspect of a lead’s lifecycle from the 
initial call or email through every matter 
handled as a client, including each 
subsequent interaction. Lawmatics 
provides a thorough method of managing 
all client contacts. This is made possible 
through powerful automation, allowing a 
law firm to build workflows that take a user 
through firm-defined processes, ensuring 
no missed steps. 

Workflows
Workflows are built based on a firm’s 
process and assist users in following each 
step. The first step might be entering a 
potential client’s name into the system and 
filling out a contact card built on a custom 
form. The custom forms in Lawmatics are 

Enrich Workflow Processes and Manage 
Your Client Relationships from Beginning  
to End with Automation

The custom forms 
in Lawmatics are 

highly configurable so that 
a firm can gather 
information based on the 
needs of each client. Fields 
are highly customizable 
and can be conditional.”

Figure 1: Lawmatics’ powerful automation platform provides a firm with the capability to 
build an automatically enforced process. From initial contact with a potential client 
through engagement and billable work, you can design protocols and trigger the next 
steps without ever leaving the system. 

https://www.lawmatics.com/time-and-billing/
https://blog.lawmatics.com/lawmatics-raises-10m-in-series-a-funding
https://www.lawmatics.com/crm/
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highly configurable so that a firm can 
gather information based on the needs of 
each client. Fields are highly customizable 
and can be conditional. For example, if a 
form asks if the client has a spouse, when 
the answer is yes, the spouse’s information 
is requested; otherwise, the user moves to 
the next question. See Figure 1 on the 
previous page.

Booking forms are tied directly to creating 
appointments and take the place of other 
calendaring applications. Tailor a booking 
form to identify the appointment type (e.g., 
phone, in-person meeting, type of meeting) 
and then pull up a calendar with availability 
options.

Document Automation
After completing a contact card, prompt a 
user to create a document. Lawmatics’ 
document automation tool employs 
conditional logic and selects blocks of text 
based on chosen fields and values. Users 
leverage document automation features to 
pull information from a contact directly 
into an agreement. Generating documents 
in this manner eliminates errors and 
provides a workflow for approvals and 
signature collection.

Pipeline Management 
The power of the Lawmatics automation 
platform is demonstrated clearly in the 
way a firm manages its pipeline. Firms can 
have a pipeline for any of their processes, 
such as lead generation through 

engagement, client intake through fee 
agreement, or matter intake through case 
disposition. All accounts automatically 
come with an intake pipeline. Creating a 
new one is easily accomplished through 
the settings gear, then add stages and 
implement automation triggers to move a 
matter between stages or to another 
pipeline. Lawmatics provides a 
customizable dashboard allowing a firm to 
see all phases of a pipeline. Examples of 
other pipelines a firm could create include 
case management and client events/
webinars. See Figure 2.

Client Portal
The Lawmatics client portal provides an 
easy way for a firm and its clients to 
communicate and collaborate. You can 
engage via direct messaging within the 
portal along with SMS texting and alerts. 
Notifications are triggered when a text is 
sent, so no message is missed. The client 
portal provides a history of all 
communications as well as other 
information, such as documents, meetings, 
time and billing, and notes. 

Marketing Automation
Engaging new clients is essential for firm 
success. Developing marketing campaigns 
can be difficult, time-consuming, and 
fraught with potential missed 
opportunities due to a lack of follow-
through. Automating the process helps 
minimize and even eliminate that issue. 
Lawmatics empowers a firm to create drip 

Firms can have a 
pipeline for any of 

their processes, such as 
lead generation through 
engagement, client intake 
through fee agreement, or 
matter intake through 
case disposition.”

Figure 2: Lawmatics gives a firm the power to build its pipeline process and provides 
insights into that process. In this example, each phase of a sales pipeline is identified and 
shows potential leads. Information is easily accessible, and you can track related data 
points in other reports, allowing the firm to measure success.
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campaigns as part of an automatic 
follow-up process with a lead or client. 
First, the firm builds email templates in 
plain text/HTML for a specific campaign 
and then identifies the conditions that 
trigger the automated email. For example, 
an email is sent when a matter or lead 
enters a certain stage in the pipeline. In 
another example, tracking client interests 
can trigger emails that provide related legal 
news. Drip campaigns can be sent once or 
employ time delays to determine the 
timing or frequency of the emails.

A firm can set up email campaigns based 
on pre-set criteria and timed triggers. This 
type of operation ensures the right 
message is automatically sent once an 
engagement letter is signed or a matter is 
concluded. 

Automated text messages are another 
marketing tool a firm can use to increase 
client engagement. An event triggers these 
messages, such as scheduling an 
appointment. Once scheduled, an 
automated text message can be sent with 
confirmation of the meeting date and time.

Lawmatics offers the capability to create 
specific audiences for marketing efforts, 
such as filtering clients and leads by 
practice area or industry. Once an 
audience is created, specific information 
can be sent via automation when 
something related to that industry is 
published, such as a blog post, RSS feed, or 
a new legal opinion. Using audiences 

enables a firm to track the effectiveness of 
a campaign via statistics on opens, clicks, 
bounces, and more.

Reporting
Measuring the effectiveness of marketing 
efforts is critical to firm success, and 
management typically looks for ROI based 
on each marketing effort. Lawmatics 
provides insight via reporting into what is 
driving revenue so that a firm can focus its 
efforts on what is working. A firm can set 
lead and client development goals and 
track and measure success. Lawmatics 
provides easily digestible visuals that track 
what is important to a firm in real time. 
See Figure 3.

A firm can develop custom reporting based 
on what they want to track. Lawmatics has 
a report template library, or a firm can 
create dashboards and reports from 
scratch. A user selects the information they 
want to see via filters and drop-down 
menus. Use filters to narrow the focus of a 
report which can be based on date range, 
practice area, status (e.g., hired or lost), 
source, and relationship attorney. Any data 
point important to a firm can be added and 
used to limit a report, and multiple filters 
can be used with AND/OR conditional 
relationships. Once a report is generated, 
you can apply grouping for an alternate 
view of the data, such as by practice group.

Security 
Lawmatics works to keep client 
information secure by implementing 

Figure 3: A firm can track leads generated by different marketing campaigns, matter and 
client goals, the value of leads in the pipeline vs. spending, and much more. Lawmatics 
harnesses the power of AI to analyze information and deliver actionable data points.

Lawmatics 
provides insight 

via reporting into what is 
driving revenue so that a 
firm can focus its efforts 
on what is working. A firm 
can set lead and client 
development goals and 
track and measure 
success.”
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with Zapier to connect apps and automate 
workflows.

Pricing
Lawmatics’ base price is $249 per month 
and includes three users, 15,000 contacts, 
100 automations, and 400 eSignatures per 
month. It also includes the HTML and 
plain-text email builder, full analytics and 
dashboard, and custom reporting. Add 
users at $59 per user per month, add 
contacts at $25 per additional 5,000, and 
add eSignatures at $0.10 each.

There is a $399 one-time setup charge and 
a 12-month minimum agreement. Two-
way SMS messaging is $25 per month, the 
time and billing module is $29 per month 
per user, and a user must have a 
Lawmatics user account. You can reach out 
to Lawmatics to discuss custom pricing for 
your firm.

Who is Lawmatics?
Lawmatics was founded in 2017 and is 
based in La Jolla, California. With 

stringent protocols and technology. 
Lawmatics is hosted on Amazon Web 
Services (AWS), with state-of-the-art 
security and privacy features built into the 
platform by default. This includes 256-bit 
AES encryption of stored data, data sent 
and received using 128-bit SSL encryption, 
two-factor authentication (2FA), and nightly 
backups to redundant Amazon S3 servers. 
Military-grade physical protection is also in 
place with 24-hour security escorts, and all 
staff are trained and updated on the latest 
technology security protocols.

Integrations 
There is an open API developer platform 
and a host of existing integrations with 
several applications. Lawmatics currently 
integrates with Clio Grow, Practice Panther, 
Rocket Matter, Filevine, and Smokeball for 
matter and practice management, 
WealthCounsel for trust and estate 
planning, and LawPay for invoicing and 
payments. Integration with Zoom, CallRail, 
and RingCentral is available to track 
communications. There is also integration 

approximately 50 employees, Lawmatics 
provides an automation platform for law 
firms, offering legal client intake, CRM, 
marketing automation, billing, and much 
more. The client relationship management 
platform provides a law firm with 
comprehensive tools to streamline 
operations and capture more business. 

Why Buy Lawmatics?
• Powerful automation features to ensure 

process consistency. 
• Track ROI related to automation and 

marketing. 
• At-a-glance pipeline management. 
• Centralized information to expand and 

improve data insight.
• Automations save time to focus on client 

needs.

Try Lawmatics Today!
Schedule a demo of Lawmatics today and 
follow Lawmatics on LinkedIn, Facebook, 
Twitter, and Instagram.

n

https://www.lawmatics.com/integrations/
https://www.lawmatics.com/marketing-automation/
https://www.lawmatics.com/marketing-automation/
https://hubs.la/Q018cx1Y0


PAGE 6 |  legaltechpublishing.com  |  © Legal Tech Publishing 2022

Thank you for reading, 
let’s keep in touch!
We appreciate the time you spent researching solutions for your law firm. New 
products, feature updates, and announcements happen throughout the year. So, 
to help you stay informed we have expanded Legal Tech Publishing’s Buyer’s 
Guide Series to include an eBook for nearly every product category. Subscribe to 
receive notifications when a new guide is released. Follow us on the channels 
below for updates and special virtual events.

Subscribe to our Vimeo Channel

Follow us on Twitter

Like us on Facebook

Follow us on LinkedIn

https://vimeo.com/legaltechpub
https://twitter.com/legaltechpub
https://www.facebook.com/LegalTechPublishing/
https://www.linkedin.com/company/legaltechpublishing/
https://www.facebook.com/LegalTechPublishing/
https://www.linkedin.com/company/legaltechpublishing
https://twitter.com/legaltechpub
https://vimeo.com/legaltechpub
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This buyer’s guide is supported by vendor sponsorships. The products and services selected for the guide are done at the author’s 
discretion. Reviews are also written to reflect the opinion of the author. Each product or service must first be selected for the guide, then 
invited for inclusion before sponsorship is requested. Additionally, emerging technologies who do not have funding to pay for 
sponsorship are included based on the level of value they offer to law firms. All sponsorship proceeds go towards the costs associated 
with the production and distribution of the guide.
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